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Abstract 
The present research is a descriptive study, which initially began by providing the definitions of the 

vocabulary and its types and games and its effects on the child. They have addressed the moral 

abnormalities of children with disabilities (aggression, withdrawal, and lack of self-confidence), 

with regard to the theories on the effects of the game on the social skills of children, then the 

interests of children in different age groups are examined and successful domestic and foreign 

examples of toys produced for the disabled are considered. And with regard to your respectful 

opinion, and an interview with the expert on the subject, Playboard approaches are provided. In the 

games presented, the theme intended by the designer is how to connect the child to the game and 

how to train the type of the game. In the three games presented, the emotional relationship between 

the child and the toy has been considered as well as creative, motivational, and collaborative 

learning. 

 

Keywords: play and entertainment; disability; child; physical impairment and disability; self-

confidence; aggression. 

 

Introduction 

Toys are one of the important factors influencing the personality of children and adolescents. They 

can have a positive or negative effect on behavior, self-confidence, education, culture, mental and 

emotional development, social ideals and even their diet. Usually, toys are a maquette of people, 

tools, and devices in everyday life that the child plays with their shapes and learn the usage of them. 

There are always policies in designing of the toys and also their numbers in markets which have 

been used to form social goals and needs and cover various government programs [1].  

What is important here is the effect of toys on social personality formation and education for people 

with disabilities, as well as other people in the society and their familiarity with this subject, 

because the children with the help of the dolls with disabilities will get ready to have a disabled 

friend at a young age. In the case of a person with a disability, the disabled child who uses certain 

means can also be said, having a puppet home and a maquette similar to their own status and 
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equipment, they can learn how to manage and use them while playing, and they are familiar with 

the limitations and the ways of resolving the problems, and they are more comfortable accepting  

 

them [2], the purpose of using such devices is to assist the person with disability in restoring and 

increasing mental and motor abilities. In the design of playing equipment for the physically 

handicapped, the following should be considered: 

 Ease of use 

 The ability of the person to fit the equipment 

 A person with a disability does not suffer harm because the mentally handicapped 

sometimes throw objects or put in their mouths, so the lack of sharp edges is a design feature 

for them. 

Applying perceptual ergonomics, especially for mentally ill people with disabilities, For example, 

in the design of devices whose purpose is to use the expression of a large and small concept, it 

should be the matching between similar or non-identical organisms and to distinguish them from 

each other. Therefore, in the design of game equipment, we must care to create passion and 

motivation [3] 

 

Method 

Interaction design can be understood in simple terms. Often when we talk about interactive design, 

products are usually software products, such as programs or websites, but in the process of this 

research, we are dealing with entertainment or toys that necessarily have a close relationship with 

their audience. This connection can be physically touchable or intuitive or even emotional. And the 

goal of the interactive design is to create products that enable the user to achieve their goals best. 

Interactions between a user and a product often include elements such as aesthetics, motion, sound, 

space, and more. Of course, each of these elements can include more specialized fields, such as 

sound design for making sounds used in the user interactions.  

There is a greater need for interaction between the product and the target group for low power users 

who are the target group of this research, due to the wide variety of existing deprivations, these 

interactions can be used(mentally or really) to create a sensory relationship with the product or to 

design a sound to encourage the user. In terms of interactive design, we have to set out the topics 

that will have the closest result in direct interaction with the user. 

Topics like 

• Who uses the product? 

• What are the conditions associated with the product? 

• What does the product help the user? 

• How can the user interact with the product (mouse, pen, playbill, or finger)? 

• Does the user know the appearance of the toy like the color and shape, size and graphics of the 

product and how it functions? 

Questions like this help us strategically think about any element used in the product. 

In the design of a toy for the disabled in the interactive approach, the following questions arise: 

• Type of user disability? 

•Abilities and capabilities? 

• User position in product use? 
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• User-related issues with the product? 

• Does the product meet or improve its needs? 

• Has the type of relationship with the product like? Does it need? Does it help? 

• Type of disability, an inability on the legs: 

 One Leg 

  Both 

  Legs and one hand  

Inability to have legs and sensory disabilities (low vision, hearing impairment in one member or 

both) 

 

Description  

• Available abilities and capabilities: we design the toys for the disabled with respect to existing 

abilities. For strengthening and enhancing the abilities that exist, it serves as the primary objective 

to bold the potential abilities that can be either mental or physical as a secondary objective. 

 • The type of user placement in relation to the product is one of the most important points in the 

design of the interaction, whether a user is seated should use the product, either standing or 

sleeping, this is one of the most important points in designing for people with disabilities. What we 

can do is to look smartly at the user's placement and the type of use, and to use the deficiencies to 

improve the features of the user.  

• The accuracy of the user's mental relationship with the product and the examination of the 

deficiencies that are expected by the user can enhance the level of interaction with the product for 

the user and give the user a sense of satisfaction. 

• Considering how the user's needs are reviewed and analyzed in the design of the product, or can 

help to upgrade a person's disability. 

• All the issues raised in this analysis were about the type of communication and interaction 

between the user and the product, but in this last point, I decided to draw attention to some kind of 

communication with the user, which I refer to as the user definition of the product. Perhaps this 

definition is completely unprofessional or it's the same as the user’s feeling, but in fact it defines 

when the user interacts with the product, for example, he says that the toaster is like a tank; this 

definition includes feeling, experience, and the user’s perception in interacting with the product. 

The point that has a great importance in designing for the low power is that when we ask the user 

how exactly this product (toy) is? And he says, I love it, this for the designer indicates that the 

product is affecting the user's emotional need, and when he says that the product has been created 

for me or I cannot without it, it demonstrates the satisfaction of the user’s needs. These definitions 

can help to determine how and how the user communicates with the product and this is very 

significant for the designer. 

 

Discussion  

The output of this test has three tables. The most important table is the last one. As mentioned, the 

last column of the third table is the Asymp column. Sig (2-sided) if less than 5%, H0 is rejected. 

You see, this has happened, and this amount has come down to three computational methods. 

Therefore, according to Chi-square test, there can be claimed that there is a meaningful relationship 

between the interest in the game and the behavior improvement. In other words, these two variables 

have " correlation" with each other.  
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In addition, the second table shows the frequencies of the two variables in opposition to each other, 

as well as the expected frequencies (= mean frequencies). For example, the number of people whose 

children have shown great interest in the game, and at the same time, they have believed that this 

interest has made a tangible change in the behavior of the child, were13 people. 

So, citing the same way:  

Hypothesis 2: There is a clear relationship between playing and improving the level of participation 

in these children. 

H0 are two variables of interest in playing and the effect of the game on improving the level of 

independent participation 

H1 are not two-variable interest in playing and the impact of the game on improving the level of 

independent participation 

 

SPSS Output: 

Case Processing Summary 

 

Cases 

Valid Missing Total 

N Percent N Percent N 

Perce

nt 

The amount of interest in the 

game * The level of 

participation of the child 

after the game 

45 100.0% 0 0.0% 45 
100.0

% 

 

 

 

The amount of interest in the game * The level of participation of the child after the 

game 

 

Child Participation 

Level After the Game 

Total 

Increases 

 

Does not 

increase 

 

 

The amount of 

Interest in the 

game 

high Count 8 9 17 

Expected Count 9.0 7.0 17.0 

low Count 13 7 20 

Expected Count 11.0 8.0 20.0 

Not 

interested at 

all 

Count 5 3 8 

Expected Count 
4.0 3.0 8.0 

Total Count 26 19 45 

Expected Count 26.0 19.0 45.0 
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Analysis: Aysmp value. Sig (2-sided) of the Chi-square test is almost zero. Therefore, there is a 

significant relationship and sever correlation between the child's interest in playing and the effect of 

the game on improving the level of child participation.  

 

Hypothesis 3: rehabilitation children who make self-made toys make less aggressive behaviors. In 

other words, the game with its self-made toys has a positive impact on the improvement of the child 

behavior. 

 

 

H0: The game has a positive impact on child's behavior with self-made toys  

 

 

H1: The game does not have a positive impact on children's behaviors with their self-made toys 

 

 

Case Processing Summary 

 

Cases 

Valid Missing Total 

N Percent N Percent N 

Perc

ent 

Favorite toy type * The effect 

of the game on behavioral 

abnormalities (aggression-

withdrawal) 

45 100.0% 0 0.0% 45 
100.

0% 

 

 

 

 

 

 

 

Chi-Square Tests 

 

 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 1.000
a

 2 .000 

Likelihood Ratio 1.000 2 .000 

Linear-by-Linear 

Association 
.000 1 .000 

N of Valid Cases 45   

a. 2 cells (33.3%) have expected count less than 5. The minimum expected count is 3.38. 
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Favorite toy type * The effect of the game on behavioral abnormalities (aggression-) 

withdrawal 

 

 

The effect of the game on 

behavioral abnormalities 

(aggression-withdrawal To

tal high medium 

Favorite toy 

type 

Toys of the lower age category Count 15 4 19 

Expected Count 
13.1 5.0 

19.

0 

 self-made toy such as a ا

matchbox instead of a car 

Count 14 9 23 

Expected Count 
15.0 7.0 

23.

0 

Home appliances and so on Count 2 1 3 

Expected Count 2.1 .0 3.0 

Total Count 31 14 45 

Expected Count 
31.0 14.0 

45.

0 

 

 

Diagram analysis 

Analysis of the findings: 
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Analysis 
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  Application and Space Analysis 

Possibilities: 

Hand-made toys that can be  

harmful for the children 

Play with normal children's toys 

who are younger than them. 

Requirements 

The playing equipment for the 

different ages of children with 

disabilities 

Use day technology to help the child 

Pay attention to existing abilities and 

their promotion 

Pay attention to the type of child 

position (s) in relation to the toy 

The need for advanced materials that 

have suitable weight. 

There is a lab for toy testing 

Weak points: 

Lack of toys for children 

  Handmade toys that cause 

physical damage to the 

child 

Toys that cause mental 

harm 

   Lack of laboratory space 

for toy testing 

  Lack of sales counter for 

toys for the disabled 

  Lack of raw materials and 

production systems 
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Emotional analysis 

Children with disabilities have always the feelings of fear and independence remains constant, 

because of frequent falling, and these feelings grow along with them. If you do not have an 

alternative to eliminating these negative emotions in a child, it is treated seriously in adolescence, 

and sometimes it's never been treated and leads to individual isolation. These people are often 

educated and specialized, in addition to the effects that it has on individuals, it can be harmful to 

society.  

 

 These people feel weakness in their physics, so they think in their minds that it is unfair, because 

of the protest of this injustice, they become aggressive. More aggression occurs at an early age that 

a person has not yet been able to accept changes in comparison with other people, and their 

complications are fixed in adulthood. Due to deficiencies, the person is constantly feeling 

dependent and often needs to be accompanied. 
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Technology analysis 

 

Definition: Providing a product of game and entertainment for low-mobility children improves 

behavioral problems and motivates them to play. 

 

Product Meaning: The product or design presented should be such that it is attractive to the child 

and can make the stretching play in a child with a disability. It should not emphasize his disability 

and can motivate the child, the presented item cannot be a charming doll or stretching tricks in the 

game for children with special conditions or products or a space for presentation, and these charms 

can be helpful educators.  

 

 

Identification with user attributes 

 

Need to play games with toys that match the user's features 

 

Need to create interaction between the user and the product 

 

The interaction between the user and the product is one of the key points in designing for the 

disabled 

 

Need to accompany 

 

The user with special conditions feels constantly that there is a need for him. In the design of the 

toy, we try to consider the user's positions and reduce the dependence. 
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Hobby structure 

Indices obtained from analyses: 

 

 

 

Conclusion: 

In this study, we have tried to provide a plan for covering the needs of the children, namely 

children with disabilities, in order to cater for the needs of the game and entertainment of these 

children. The presentations have been done with a library study of needs, and a questionnaire and a 

close relationship with the families and educators of the children and their relationship with one 

another with the parents and educators and the field studies conducted by attending the children's 

schools and games. It's done with children and exploring how to deal with playing equipment for 

children such as outdoor play balls or playing with gadgets and figurines in the interior that are 

more effective in order to easily reach the playing field for these children.  

 

The suggestion of hub games at first and the lack of access to the child, or the difficulty of access 

and speed of play can dissuade the child from playing, and his interest in playing or even imagining 

the achievement of a happy and successful space can be eliminated. Therefore, for these children, 

at first, games of friendship (space of home) like dolls with the character of friend and figures are 

considered to be interested in playing and understanding their capabilities. In an economic look, 

according to the market reviews and the study of the status of the 10 largest toy companies in the 



International Journal of Social and Educational Innovation (IJSEIro) 

Volume 5 / Issue 9 / 2018 

 

18 

 

 

 

world, it can be seen that the toys are not a means of entertaining as past, but can also be a means 

of teaching change and even economic policies.  

 

Despite the deterioration of the global economic situation, toys continue to be a major commodity 

for children worldwide, which is more important in developed countries. In addition, due to the 

decline in birth rates in recent years, the turnover of the toy industry has not diminished due to the 

rising prices and more attention to children’s needs. Especially as Asia is the continent with the 

highest population and high birth rates, and consequently the large population of children has a 

massive market for toys, and it is believed that the Asian and Asian markets will end in Europe and 

North America.  

In addition, out of every 10 children, a child with a type of low birth is born, and this can, in 

addition to the relative scrupulousness and stretch of the game-play industry for children, can bring 

significant technological and economic advancements. Achieving this widespread market cannot be 

achieved except by the officials of the state by focusing on the needs of the industry and the low-

cost advertisements for domestic products, as well as the reduction of the facilities and unimportant 

imports of non-quality Chinese products. 

Conclusion 

The present paper is a descriptive study initially developed by defining the disabilities and its types 

and games and its effects on the child, according to the theories about the effects of playing on the 

social skills of children to the moral abnormalities of children with disabilities (aggression, 

withdrawal and lack of self-confidence). Then the interest of children in different age groups is 

examined and successful domestic and foreign examples of toys produced for the disabled are 

considered. According to the expert’s comments and interviews with the author of the game, 

playful games have been presented with a variety of ways. In the games presented, the theme 

intended by the designer is how to connect the child to the game and the type of training in it in 

three presented games, the emotional relationship between the child and the toy is considered, as 

well as creative, motivational, and participatory learning. 
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Abstract 

Reading classical texts and authors, whose language is not fully understandable by the children, 

has become a big teacher’s challenge. The decline of literary reading and the lack of focus in the 

subject and idea of the text, interrelated to the early culture / identity, influences the lack of reading 

of the classical books and authors. Therefore, they do not fulfil the principal aims and competencies 

required by the Pre-University Curriculum Framework. Our article analyses the Curriculum 

Framework and language and literature course structure. The article concludes that students tend 

to read classical works more easily if they are offered in abridged versions or with a support of 

technology. Collections of works and complementary book contents with digital content is the 

tendency that schools have to accept in the digital era we are living.  

 

 Keywords: Classical authors; Curriculum aims/competencies; school text;, abridged versions; 

digital content. 

 

 

1. Introduction 

  

In the digital era, it is hard for the children to communicate with classical texts and authors, nor to 

understand them correctly. Language barriers, dialects or idiolects, archaic words and structure of 

sentences are becoming a great challenge for them. This paper presents an effort to align the 

curricular competencies and teachers' skills for offering the book content. The article takes into 

consideration that it is difficult to measure this alignment without a systematic evaluation of the 

students’ progress, especially the knowledge they get from the books whose content is connected to 

the classical authors and texts. This form of evaluation would represent an effective tool in proving 

whether the goals and objectives written in the National Curriculum have influenced the learning 

behaviours of students or whether a school has been successful in creating a positive learning 

environment, in which the reading of the classical authors would be easily possible. It is clear that 

the traditional course structure and the content of the books are becoming very difficult to be 

absorbed by the students. The pre-university education system and the schools themselves have to 

take into consideration that the difficulties in absorption of the course content and the materials the 

teachers are using to offer the text, especially these classical, to the students have to be changed. A 
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new designed course structure which provides the ways of explaining the classical texts and the 

tools which have to be used to transmit the knowledge should be changed. We will analyse the 

course structure, this traditional and new one. As a logical step, we will propose a new structure of 

the course and an additional mechanism in creating a better learning environment, in which 

students, using some new digital tools and digital content will be approximated to a learning 

environment in which their competencies (including encyclopaedic, language and extra textual 

competencies) will be closer to the course structure and its content.  

 

 

2. Curricular Competencies   

 

The teachers have a duty to encourage students in accomplishing basic competencies provided by 

the curriculum. The cultivation of personal, national and state identity as well as cultural 

background are the main goals of this curriculum. Therefore, the Albanian Literature and Language 

course structure should be adapted to this goals and provide the result: the improvement of the 

communication skills and expression. For this aim/competency, in the course structure, the 

curriculum offers some basic classic authors like: Marin Barleti, Gjon Buzuku, Pjeter Budi, Pjeter 

Bogdani etc. They have a central role in the content of school textbooks. Through their texts the 

curriculum has foreseen the fulfilment of these goals / competencies. But the manner of delivery of 

texts, as far as their language, are often incompatible with the students’ competencies and their 

orientation towards new technologies. 

 

The classical debate on the level of cooperation of readers with the text consists mainly between the 

text as a code structure (theory of the codes) and the encyclopaedic competency of the reader (Eco, 

2000, p. 13). How to offer the book content to the students’ using a language that is suitable to their 

level of knowledge, their lexical and language competency and their possibility to create an 

approach to the text?  

 

 

2.1.  Specific Course Program, Learning Materials and Tools 

 

The inter-connective structure of the texts, at its ideal level, should provide a discursive opportunity 

that it will help readers to use their language and will offer some extra language competencies in 

understanding the text and in the ways how they would be able to learn from these texts. The role of 

the curriculum framework should consist on offering a specific course program, learning materials 

and tools which create a close contextual competency, suitable for both the author (the strategy of 

the author) and the reader (the strategy of the text). Therefore, the contextual selection is important 

to all: curriculum experts, course program writers and learning strategists. They should all have an 

approach which produces a learning platform in which all parties are text-oriented. The competency 

of the text (offered by the text), adaptable with that of the reader, being used in this learning 

platform, would help the creation of the third level of the competency: the text competency (Eco, 

2000), which will be used in an effective learning environment. Creating a comfortable learning 

environment, like a reading chair or author’s hat in the classrooms promotes the Love of Reading 

(RICA, 2007, p. 23) and improves students’ learning behaviours.   
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2.2. Approaches for Reading Skills and Competences  

 

The ability to read the classic texts, written in a dialect or even more in one of the idiolects, is one 

of the crucial tests of the today’s technology oriented society. Even though the instructional reading 

is considered to be between 92-97 percent of accuracy level (Tabersky), there are different text 

oriented approaches which help students to create a reading skills and competencies. The most 

known are: the method which emphasizes the meaning and the second which emphasizes the 

decoding (Schwartz, 1984, p. 12). Undependably, if students are focused in “sounds and words “or 

look and say” method, the reading skills they will get depend on the materials that we offer them. 

Therefore, taking into consideration the different cultures and experiences of students, we should 

offer to them specific materials which would be acceptable by them in teaching process and would 

help them to achieve the reading competences. That would help them create a positive approach to 

the classical authors as well. Therefore, getting good reading skills is a key to getting good learning 

skills. The children who do not learn to read well will not easily master other skills and knowledge 

(Wynne, 2008, p. X). The challenge will become even higher if we analyze the reading skills of 

children to read the classical authors and books. Children whose language and extra textual 

competencies are not in accordance with the text content and text language will not be able to 

develop enough skills and get knowledge. As a result, they will not fully achieve the curricular 

competencies, like the communication and expression for their personal, cultural or national 

identity. For this purpose, RICA has proposed to conduct the assessment of the reading 

development of the students, as a reflective process of the students. The understanding of the 

classical texts, as an assessment process as a whole is very complex, but it must include one very 

important question, made by the students themselves: “Do I understand what the author was going 

to say”? (Wynne, 2008, p. 15). Will the students really be able to understand the so called intentio 

auctoris (Eco, 1995, p. 35) if they did not develop good reading skills and have a lack of knowledge 

and competencies?! And, how does the Curriculum Framework stimulate the achievement of those 

reading competencies by the children? As we have explained in the paper: The Impact of the 

Curriculum Framework in the Literary Writing of the Children in Lower Secondary School
1
, the 

Curriculum competencies are gained mainly through: a) listening and speaking; b) reading and c) 

writing. The curriculum does not, however, specify two very important tools in achieving the 

communication skills, the questioning and discussing (Musai, 225). The questioning, in itself, helps 

schools in planning, organizing and managing the reading instructions and, through them, mastering 

more skills and competencies. On the other hand, discussing or using oral language activities can be 

an effective tool for promoting the reading comprehension or the critical meaning by the children.  
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2.3. Phonemic and Lexical Awareness 

 

However, the development of the phonological and linguistic approaches is crucial in preparing 

students to work with classical authors. The language competency remains a crucial factor in 

creating a positive environment for mastering reading skills. In order to benefit from the activity 

with the classical texts, students must have a certain level of linguistic awareness, including 

phonemic and lexical awareness. Only at the level in which the students have achieved a good level 

of language competency we can consider that they will be able to work with the strategy of the text, 

through the fifth reading competency: the word identification strategies, which provide the 

transformation of communication signals into messages throughout the decoding process (Wynne, 

2008, p. 55). This transforming process brings the students in a platform where they are able to use 

the literary response to the texts and analyses. They will be ready to develop the literary analyses 

skills, which means: the analyses of the story elements, the character development, figurative 

language, literary allusions, the author’s point of view and genre. This process will be of a high 

benefit for the students. They will not only get the skills and knowledge, or develop an independent 

reading process, but they will also develop further the oral and written language skills and achieve a 

satisfactory level of a vocabulary development. In addition, students will reach to a certain personal 

or cultural level which allows a good communication and expression and stimulate the awareness 

on the personal and cultural identity, which, as mentioned above, is one of the priority 

competencies. 

 

 

3. Course Structure and Reading Competencies  

 

The practical problem is that the course program and its tools are often not adaptable with the aim. 

The reader competencies are not in accordance with the text structure and text language. Therefore, 

the evaluation of the traditional course structure with the aim to identify the tools and materials to 

be used in a new course structure would be helpful for implementing this theory: the relation 

between curriculum, text and teaching strategy. 

Consequently, schools are struggling between the traditional concept of learning delivery and the 

modern one, which means reforming the existing curriculum and the inclusion of digital content and 

digital media in the transmission of knowledge to students..  

These two incompatible concepts affect the learning environment and individual learning behaviour 

because the students’ habits are different: some learn textbook content very easily if it is 

accompanied with visualization; others, however, understand more deeply if the content is provided 

in writing. For the first group it is necessary to use additional materials and tools to facilitate the 

transfer of knowledge.  

But, there is an another issue, which is sensitive to both categories: communication texts and 

classical authors, whose language is "archaic", written in dialect or even idiolect, which may or may 

not coincide with the language "used" by students. Children are usually more focused on the 

meaning than in the words (Taberski). The problem is that the text often does not provide language 

adaptable with their competencies, so they lose the meaning having not understood the words. The 
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glossary helps them to identify the meanings of the word before they understand the meaning of the 

text. 

 

3.1. Traditional Course Structure 

 

Based on the Curriculum Framework of Pre-University Education, the structure of language and 

literature course has set several goals, achievable through the provision of works / literary texts of 

the authors varying from the Middle Ages onwards. These targets consist primarily in knowledge 

acquisition, language training, cultural training, and formation as an individual and as a citizen. 

As goals related directly to lower secondary school, they will highlight the mastery of the native 

language and literature, and recognition of the culture. The basic tools for achieving this goal are 

the most popular literary works, including those of the classical authors. The aim is to offer students 

the opportunity to get good language skills, structured thinking and independent judgment, in 

addition to expanding their imaginative space. 

 

At this point, communication with literary texts becomes crucial to meet these goals. But, texts 

contained in the curriculum are different, written at different times and with relatively different 

language. The texts of contemporary authors can be understood more easily, since the language 

used in them is closer to students’ linguistic and encyclopaedic competences. 

 

Therefore, curriculum and course program have provided uniform method of text reading, and 

common goals which should be obtained as a result of communication with these texts. But, 

uniform communication and the same interactive methodology of teaching cannot be uniform as to 

archaic language of Buzuku, or to the northern Albanian Language idiolect of Fishta. The decoding 

process will be very difficult and different from each-other. But, once realized, this decoding 

process will not imply the reading comprehension, even though it has been considered for a long 

time that the successful decoding results in reading comprehension (Fries, 1962). Consequently, it 

will be quite difficult to get the comprehension skills from the reading process of classical texts if 

the decoding process would not be supported by asking inferential and critical thinking questions 

which would challenge and engage the students in the text (RICA, 2008: 13). Not questioning 

means depriving students of the possibility of extracting the meaning of the text, which based on the 

bottom-up theory should begin with the smallest parts, often phonetic ones, and continue to the 

general meaning of the text. Likewise, the children will not be equipped with the necessary 

language skills and will not be able to expand their judgmental skills. By not communicating with 

these texts, students will not achieve the course objectives. Not knowing basic forms and discourses 

of textbooks, readers cannot develop basic communication skills as a required curriculum 

competency, will not be able to cultivate a sense of togetherness and cultivate cultural and national 

identity.  

  

 

3.2. Modern Course Structure and the Digital School Option 

 

Nowadays, schools are struggling between the traditional concept of learning delivery, on one hand 

and modern style, which means reforming the existing curriculum and the inclusion of digital 
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content and digital tools in transmission of knowledge to students, on the other hand. The 

involvement of the 'open online courses’ (MOOC's) submits the vision for the next digital school. 

The contemporary structure of the Albanian Language and Literature course, therefore, must rely on 

the provision of printed textbooks as basic tools for providing knowledge, but in versions suitable 

for children, as well as providing additional digital tools. Supporting materials are needed for easy 

comprehension of the authors of literary texts, especially the classical authors.  

 

As stated here, we note that the idea to read the classical authors offering students only printed 

publications ignores technological expectations (i.e. the use of e-publications) and does not meet 

curricular goals. These auxiliary materials do not "revolutionize" school, a conservative institution 

that supports the hard changes, nor digitize it, as a result of the use of technology in providing 

additional knowledge. After all, auxiliary materials have been ever-present in of the reading of texts 

in our past: a glossary, an illustrated book, a page or a printed booklet notes. They create a 

hypertext based on the content of the courses offered in the curriculum. This has already happened 

to most of the arts, in which technology, new media, are increasingly present in the way of 

transmission / knowledge learning. Literature seems to have remained the only one of the arts which 

still resists the use of technology in providing knowledge seems. Even for its teaching, additional 

content which would accompany the basic content of the course is rarely used in schools. 

 

How can children read the works of classical authors like Barleti or Fishta? Are they prepared to 

read these works if that is a hardly accessible world, expressed with archaic language? Providing 

auxiliary materials, such as abridged collections, blogs, dramatic story, games etc., as well as video 

interviews with different actors or writers, may align these works with students.   

Offering abridged versions (shortened versions of books) becomes necessary especially for 

understanding the content of texts and authors, whose work is hardly understandable. Today it is 

difficult to find students who have the patience to read "Missal" of Buzuku transliterated into Latin, 

and even less in its Albanian version. 

 

Having mentioned all of the above, the provision of additional materials becomes an immediate 

need. Through new media, classics of literature can be offered to children in a technologic version, 

accessible to their imagination and helpful to them in acquiring communication skills. Today the 

Skanderbeg History is not offered to students only in a book format. Besides that, teachers 

recommend students to watch the movie together, so that they can discuss about it. As a text that 

reminds them the great history, it can be read by students if it is provided in a language 

comprehensible to them, accompanied with additional material, throughout which they would be 

able “to learn, for example, where the famous castle of Sfetigrad can be found today, or to 

understand how the formations of the army prepared for battle looked like. 

One of the ways how technology can be used to learn the authors’ works are the author-specific 

websites. These sites offer to the students an opportunity to improve reading and writing skills, 

using the possibility to learn through modern authors. But, the case is different with the classical 

authors. In this case, the website should be oriented in knowing the discourses, using the texts and, 

perhaps, discuss with the writers or literary critics about the ideas, themes and discourses of the 

classical author.  
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4. Conclusions 

 

Analysis of the curricula that provide teaching methods of classical works through the development 

of shortened versions (abridged versions), as well as digital content, digital media (digital tools), 

blogs and online gaming seems to be the future of the structure of the Albanian Language and 

Literature course. Ministry of Education, Science and Technology (MEST) should develop 

programs and projects to include supporting materials for teaching texts and classical authors (e-

schools), as well as provide materials for teachers, which would facilitate communication and 

presentation of these texts. Today, the Curriculum Framework does not specify the methodology of 

acquiring communication skills as a result of their use. It is necessary to design a new contemporary 

structure of the course, including the teaching materials. Schools should increase the capacities to 

use auxiliary materials for teaching works of classical authors. 

The "School Me" education program has already provided additional tools for teaching different 

subjects in schools teaching in Albanian language, from first grade to ninth grade. Through it, 

students gain the knowledge audio visually. This content can additionally transform not only the 

methodology of teaching, but can also provide an easier understanding of forms, discourses and 

ideas of the text (broadcast audio visually), although its content is not yet adapted to the curriculum 

of lower secondary school grades. It incorporates the rules of spelling and other language lessons, 

but lessons for Albanian literature are still not part of the program. 
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Abstract: 

There are many factors influencing a food product selection, even if the most known is health 

benefits. This study describes the effect size of nine factors such as health, mood, convenience, 

sensory quality, ingredients, price, energetic value, familiarity and ethical aspects. The most 

important aspect of each factor was also determinated. A questionnaire was applied on a sample of 

95 persons aged between 16 and more than 60 years. The summary statistics and the correlation 

(r>0,2) were applied using Data Analysis pacgake. The results showed that health benefits and the 

ingredients have the greatest influence, while the convenience and the energetic value were 

considered as beeing less important in food choice. The well-being, the taste, the natural 

ingredients, the good price ratio, the low fat content, the eco-friendly package, the fact that the food 

product can be bought from shops near their house and people ate it before have a strong 

contribution in food selection. So, it is important to take all these factors into account when we talk 

about food aducation and food practices.  

 

Keywords: food selection; factor; influence; questionnaire; statistical analysis. 

  

1. Introduction: 

Nowadays food behavior is an important research direction. People become more interested in food 

composition and igredients effects on their health. Nutrition education include people information 

about the nutrition science findings by using different educational and communication methods. 

However, there are many studies that prove the insuffiecency of communication in food education. 

Often people know what they should eat, but they don`t do it (Contento, 2016).  

 

Effective modeling of eating habits assumes understanding the factors that influences food choice. 

There are many researches regarding the attitudes and beliefs that determine a healthy food 

behavior (Steptoe, 1995, 267-284). For example, Glanz and collaborators have studied the 

psychosocial factors that influenced fat and fiber consumtion. They conclude that the health status, 

the social support, the social norms, self motivation had a grate impact on foodstuff choice (Glanz, 

1993, 97-100). 

 

Therefore, health is not the only factor that is involved in people`s diet choice. The cultural 

influences and food availability are also determinants in food selection. The cultural aspects refers 
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to usual consumtion of certain foods and sometimes to restrictions such as foodstuffs exclusion 

influenced by religious aspects (Satia-Abouta, 2002, 1105-1118). Preferences for some expansive 

products can be an index for the social status (Steptoe, 1995, 267-284). Also the manufacturing 

process that affects the sensory qualities of foodstuffs, the marketing and the sheer habit have a 

great contibution on food selection. Another factors that influence food patterns can be feelings, 

beliefs, personal attitudes toward food (Contento, 2016). 

 

The aim of this study was to establish the influence of some factors such as health, mood, 

convenience, sensory quality, ingredients, price, energetic value, familiarity and ethical aspects on 

food choice. This study wants to underline the fact that not only health impact of foodstuffs can 

determine peoples food behaviour. There are many others life aspects involved in diet choice.  

 

2. Materials and methods: 

 2.1. Questionnaire 

Questionnaires were applied on 95 people from Romania, aged between 15 and more than 60 yers: 

75,8% aged between 15 and 30 yers, 21,1% between 30 and 60 years and 3,2% more than 60 years. 

43,2% were from rural environment and 56,8% from urban environment. The reported monthly 

income was reported as 33,7% < 1000 RON, 53,7% between 1000 and 3000 RON, 12,6% > 3000 

RON. The questionnaire was applied online. The importance of each factor in food selection was 

apreciated using the hedonic test with 5 points scale The sample was selected by random method 

(Maximo, 1984).  

 2.2. Statistical analysis 

The statistical analysis was performed using Data Analysis package from Microsoft Office Excel 

2007 software. The summary statistics and the correlation between factors were applied. Significant 

correlations were considered for r>0,2.  

 

3. Results and discussion 

The influence of 9 factors (health, mood, convenience, sensory quality, ingredients, price, energetic 

value, familiarity and ethical aspects) on food selection were studied. According to Table 1 the 

health benefits (4,074 points) and the ingredients (4,011) have the greatest influence. The 

convenience and the energetic value were considered as beeing less important in food choice.  

 

 

Table 1. Summary statistics and confidence level 

Factor Mean SD (±) 
Confidence 

level (95%) 

Health benefits 4,074 0,981 0,200 

Mood 3,800 1,145 0,233 

Convenience 3,337 1,318 0,268 

Sensory quality 3,947 1,035 0,211 

Ingredients 4,011 1,116 0,227 

Price 3,568 1,200 0,244 

Energetic value 2,905 1,337 0,272 
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Familiarity 3,663 1,117 0,227 

Ethical aspects 3,389 1,160 0,236 

 

 

The investigated population consider that the benefits for various body parts is the most important 

health aspect (Figure 1). The majority affirmed that the well-being, the taste, the natural ingredients, 

the good price ratio, the low fat content, the eco-friendly package influences the most their food 

selection decision. Also the fact that the food product can be bought fron shops near their house and 

the fact that people ate it before can contribute to their choice. 

 
Figure 1. Factors that influence food selection 

 

As it is shown in Table 2  there are some positive correlations (r>0,20) between ingredients and 

health benefits, betweend the energetic value and the health benefits, the ethical aspects and the 
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health benefits, between convenience and mood, ingredients and mood, sensory quality and 

ingredients. A negative slow correlation was recorded between convenience and ingredients. The 

results were similar with those obtained by Steptoe and Pollard (Steptoe, 1995, 267-284). 

Table 2. Correlations between food selection factors 

  A B C D E F G H I 

A 1 

        B 0,080 1 

       C -0,028 0,334 1 

      D 0,109 -0,162 -0,010 1 

     E 0,407 -0,215 -0,212 0,222 1 

    F 0,154 0,285 0,174 -0,018 -0,179 1 

   G 0,322 0,147 0,055 0,081 0,129 0,147 1 

  H -0,084 0,138 0,100 0,113 -0,100 0,113 0,028 1 

 I 0,348 -0,117 -0,101 0,124 0,136 0,107 0,175 0,078 1 

A-health, B-mood, C-convenience, D-sensory quality, E-ingredients, F-price,  

G-energetic value, H-familiarity, I-ethical aspects 

 

4. Conclusions and proposals 

There are many factors, such as health, mood, convenience, sensory quality, ingredients, price, 

energetic value, familiarity and ethical aspects implied in food selection. The results of this study 

showed that some of this factors have a greater contribution than other ones, but all of them must be 

taken into consideration for food education. The interractions between these factors must be the 

starting point for future studies for psychologists and nutrition teachers. First of all, it is 

recommended to do food education even for adult and old people by taking into account not only 

the health impact of foods, but all the factors implied. People may influence each other when it 

comes to buy or not a product, so food education must be done also in non-formal way, not only in 

school and institutions. Secondly, food education is essential for children. Trying to change peoples 

mindset toward unhealthy food is a challange for specialists. This change must start from the young 

generation because the old one is much more difficult to teach.   
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Abstract:  

The problem of the customers’ satisfaction is very usual in Economics literature, mainly in the 

Marketing field of analysis. In this paper we used a very common marketing tool: the questionnaire, 

in order to see and to conclude about the satisfaction of the clients of a tourism location, such as a 

hotel. We also try to introduce some Philosophical aspects, especially from Immanuel Kant’s 

ideas, regarding the knowledge and the possibilities of understanding the reality, passed through 

the mind’s filter, adding customers’ perceptions, a priori beliefs and other subjective traits. On the 

other hand, the use of the questionnaire is very sensitive, also from the Philosophical point of view, 

because we don’t know exactly how accurate are the answers, or if we questioned a significant 

sample of customers. At sum, including economic and philosophic aspects, the satisfaction of 

customers is obviously illustrated in the study. 

 

Keywords: satisfaction; clients; knowledge questionnaire; empirical objects.      

 

 

 

1. The role and importance of customer satisfaction 

There are many analyzes and studies worldwide, focusing upon the quality dimensions as the main 

determinants of the customer satisfaction, so we can recall the models derived from SERVQUAL's 

service quality model of Berry and Zeithaml (1988), a model that tries for the first time to operate 

the concept of satisfaction in an academic and theoretical context, upon the basis of analyzes and 

discussions among the customer satisfaction, the perceived quality of products and services and the 

expectations thereof. 

 

From some standpoints, the main purpose of the companies is to sell services or products, i.e. to 

deliver and produce those services and products that meet the needs and requirements of users or 

consumers to an extremely high degree. Thus, the importance of customer satisfaction is 

highlighted by the numerous quality awards that bring together, on the one hand, the criteria for 

providing a customer satisfaction component, and on the other hand by the large number of 
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countries concerned with the introduction and building of customer satisfaction indices (USA - 

ACSI index, Spain, Denmark, Sweden, England, Germany – ECSI index). (Anderson, Formell, 

2000, 869 - 882) 

 

Some specialists in the field believe that there are at least five large benefits that an organization 

can have by measuring the customer satisfaction sentiment can be identified. Among the benefits 

that the two specialists speak of, there are the following (Buell, 1984) they contribute to reducing 

the expenditure and costs; they contribute to improving the quality of the services and products 

offered; they stimulate and increase the morale of the hired staff; they maintain or lift the staff’s 

morale. 

 

As much as the role of customer satisfaction is concerned, one considers that it can play a number 

of roles, be it a public or private organization. The customer satisfaction can serve as a “Feed-

back”-type regulation, or as system inputs. The importance of the customer satisfaction results from 

the fact that it links the organization to its customers, highlighting, among other things, the 

organization's concern for the needs and demands of the consumers or customers. 

 

 

 

 
 

Figure no. 1.1. The structural model of the American Customer Satisfaction Index (ACSI) 

for private organizations 

 (Source: American Customer Satisfaction Index (ACSI) Methodology, 2005, p. 10) 

 

The customer satisfaction for a public or private organization can be used as (Raboca, 2008, p.101) 

a managerial tool – when managers use customer satisfaction properly, it can be an effective tool 
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for motivating the staff. Many organizations use the customer satisfaction as a basis both for 

increasing the managerial accountability and for establishing and substantiating the mission or its 

goals. 

 

- a tool to improve the quality of the services or products provided – considering how 

quality is defined, it is very clear that any improvement in the quality of the services and 

products offered must take into account the customers and their satisfaction with the 

quality provided. 

- Public Relations and Image tool – a system of satisfaction measurement for many 

organizations, is used to change or enhance the image among customers, the media or 

citizens, by harnessing and speculating the relationship established between their own 

customers or consumers and organization. 

- Compensation tool - Companies use the satisfaction measurement as a feed–back 

adjusting element to provide incentives to employees. 

- Resource allocation guide – organizations use the results of measuring the customer 

satisfaction to allocate or distribute the resources at their disposal. 

 

Starting from the above, we can state that the satisfaction measurement can be used for managerial 

purposes, as exemplified in the following table. 

 

Table no. 1.2. The main purposes for which customer satisfaction can be used 

The expected goal of 

using customer 

satisfaction 

measurement 

The type of question to which customer satisfaction measurement can find an answer 

Assessment How well does the public institution work? 

Control How can I make sure my subordinates work properly? 

Budget What should the public institution spend its money on? 

Motivation How should I motivate the subordinates to work on a certain 

standard of performance and quality? 

Promotion How can I convince the decision-makers - governors, politicians, 

the media that the institution is performing its tasks properly? 

Celebration What achievements deserve to be included in organizational 

rituals to celebrate success? 

Learning What are the issues that can be identified as negative and what are 

the causes and lessons that can be drawn to avoid in the future? 

Improvement What should be done differently to improve performance? 

 

Source: Raboca Horia și Dodu, Marius, 2007, volume of the international conference 

”Competitiveness and European Integration”, UBB – FSEGA, Cluj-Napoca, Editura Alma Mater, 

p. 213 

 

The measurement of the customer satisfaction does not have value or importance in itself; the value 

and importance arise when someone uses this type of measurement in a certain way meant to 

achieve objectives and goals proposed. 
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Jan A. Eklof and Anders Westlung (1998) believe that the importance of satisfaction can be 

reflected upon three components, as follows: 

 

- At national level, both for the analysis of the overall competitiveness of the economy and 

for the formulation of economic and public policies. The customer satisfaction can be 

used as a macroeconomic adjustment and quality assessment analysis. 

- At the level of individual organizations or industrial branches - as a tool for studying the 

lucrative mode and economic profitability of public sector organizations and firms. The 

customer satisfaction can play within organizations a role in creating and analyzing 

sustainable and real job opportunities. 

- At the level of the consumer as a tool to study clearly the needs and requirements of 

citizens or consumers, but also as a tool for analyzing their perception of the price, 

quality and level of utility of the services and products provided. 

 

 

Factors influencing the consumer behavior 

The consumer behavior studies aim to achieve two goals. The first is to identify and describe 

the factors that influence the consumer behavior, and the second is to explain the stages of the 

purchasing/consumption process. 

 

The influence of the tourist's behavior upon the market is influenced by a number of factors: 

personal (psychological), social, cultural and natural factors which one must be taken into account 

in order to stimulate the customers in the decision-making process. The behavioral model of the 

consumer of tourist products can be systematized as follows: 
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Purchased quantity 

 

 

A. Personal factors 

The personal factors derive directly from the consumer's being, from his or her needs and 

motivations. The most important personal factors are: 

 The personality of the tourist/hotel consumer 

 The self-image 

 The attitude of the tourist 

 The motivations 

 The perceptions 

 The lifestyle 

 The age 

 The profession 

 

 

2. The transcendental aesthetics, a possible support for the perfection of the consumer 

The sensibility and intellect are two specific faculties of knowledge, called to work together to 

acquire authentic knowledge that, in fact, represents the synthesis of the data of the experience and 

the activity of reason.  

 

 

The authentic knowledge, as in our case, or other cases of consumers’ satisfaction,  can only be a 

synthesis of sensitivity and intellect. Kant rejects the unilateralism of rationalism and empiricism 

which are gnosiological solutions prior to him, which attempted to deduce the authentic knowledge 

from one principle, either from the intellect or from the sensitivity alone. For example, John Locke's 

glamorous empiricism states that there are no innate ideas that all ideas originate in experience, 

which is two-fold: external experience, inner sensation and experience and reflection. 

 

 

The matter or the content of knowledge is a posteriori, originates in the experience, and the form is 

a priori as it is the expression of the functions exercised by the subject in knowledge.  

The existence or the lack of a pure intuition or of a priori intuition is an essential issue for Kant 

because it supports the architecture of the “Critique of Pure Reason”. The arguments to prove these 

properties of space and time are four: the first two advocate for primacy, the other two for 

intuitiveness. 

 

 

The four proofs are: 

a) Space and time are not extracted from experience because the experience involves space and 

time; 

b) We can have the representation of space and time without the representation of the objects 

contained in them, but not the other way around; 
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c) The space and time representations are not concepts, but intuitions; 

d) The space and the transcendental exposure addresses the issue directly, arguing that certain a 

priori synthetic knowledge is possible only by the supposition of the a priori intuitions of space and 

time. 

 

This a priori synthetic knowledge is present in mathematics. Without space as an intuition a 

priori geometry is not possible; for example, the synthesis of the connection between the “right 

line” and the “shortest path between two points” is only possible based upon the representation of a 

priori pure space. 

 

 

If space and time were empirical, the mathematical propositions would not be apodictic. If space 

and time were concepts, the mathematical propositions would not be synthetic. 

 

 

If the sentences of mathematics are synthetic and a priori, it means that they are possible provided 

that space and time are a priori intuitions; time is intuition because we represent it as infinite. 

 

 

The Kantian concept of space and time is different from the concept of the common sense which 

perceives them as objective realities in themselves, independent of consciousness, either substances 

or receptacles of things (Newton), or subjective relationships based upon the nature of things 

(Leibniz). To Kant, space and time have real value in terms of empirical or sensitive objects. 

 

 

3. Case study – the consumers of hotel tourism products 

 

We applied questionnaires to beneficiary groups of services, tourists arriving in Iaşi through travel 

agencies, but also to hotel employees (touristic group - 30 people, business tourists - 30 people, 

local clients of adjacent services and organized events - 40, hotel-10 employees). It’s the case of 

one of the most important and known hotels: Unirea. 

The statistical and qualitative interpretation of the items is as follows: 

 

 

Questionnaire I is applied to a group of 100 tourists 

 

 

At Item 1 of the Questionnaire „How did you find out about the services of the Unirea Hotel 

Complex?” of the 100 subjects 50 stated they had learned about the hotel from their business 

partners and 18 subjects – from the Internet. The media and friends were declared as sources of 

information by 1 respondent and the travel agency by 30 respondents. 
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The interpretation of the answers to the sources of information about the hotel complex supports the 

hypothesis that the beneficiaries of the services provided by the hotel were satisfied with them; the 

proof is they recommended it to others. This also justifies the hotel's policy of turning its attention 

to the business sector. 

 

In Item 2 of the questionnaire „What is the purpose of your visit?” 50 subjects stated they were on 

business trip, 45 were tourists, and for 5 subjects their trip had a different purpose. 
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The interpretation of results reflects the hotel's reputation in both the business and the tourist 

segment. 

 

At item 3 of the questionnaire „Would you recommend Hotel Unirea to your friends and 

acquaintances?” 93% of the respondents answered affirmatively, which clearly shows the high 

satisfaction of the clients due to the quality of the services. 

 

 
 

 

 

At item 4 „Will you use the services provided by Hotel Unirea in the future?” 93 subjects 

responded affirmatively. This proves the trust that customers have in the quality of the services 

provided by this hotel, a direct indicator of efficient management. 

 

 

 
 

 

 

Questionnaire II for consumer opinion testing in connection with the diversification of the 

service offer at Hotel Unirea 
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In item I „Is the city of Iaşi is a possible place to spend your stay?” 79% said they had 

documented the city of Iaşi and seen it as a possible place to spend their stay. 

 

The tourists' opinions entitle the hotel management to focus their attention on providing 

quality services to customers who already know the city of Iaşi and would like to visit it even if this 

was not their first visit but also attract potential clients through various marketing strategies. 

 

 
 

  

 

 

 

At item II, „Are you familiar with Hotel Unirea?” all 100 subjects said they knew the 

hotel. The management of the hotel should turn its attention to ways to make this bidder known on 

the tourist product market. In order to maintain one’s position on a diversified and changing market, 

one must always come up with something new to meet the requirements of the customers and to 

single out compared to other bidders. 

 

Yes
[PERCENTAGE]

No
[PERCENTAGE]

Is the city of Iasi a possible place to spend your stay? 
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At item III „Given our current facilities would you agree to become a client of Hotel 

Unirea?” out of the 100 subjects 84 would come back to visit as they are convinced and attracted 

by the quality of the services, the attitude of the staff; these choices confirm the hypothesis 

according to which the satisfaction of the clients, the attitude they have towards the service provider 

are directly proportional to the interest shown by the hotel's management team to the customer 

loyalty through specific methods. 

 

 

 
 

At item IV of the questionnaire,  „How much does the hotel's endowment with a SPA 

center matter to you if you decide to become our loyal customer?” 52 subjects considered that the 

endowment with a SPA center would count very much in choosing of Hotel Unirea as a possible 

accommodation facility. The attention of the marketing team will be directed to both the segment 

Yes
[PERCENTAGE]

No
[PERCENTAGE]

Are you familiar with Hotel Unirea?

Yes
[PERCENTAGE]

No
[PERCENTAGE]

Given our current facilities, would you agree to become a 

client of theUnirea Hotel?
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that appreciates this endowment and the local clientele who can use these services without 

benefitting of any other tourist services. 

 

 
 

 

 

In Item V of the questionnaire „Are you willing to pay a higher rate to benefit from the 

services of the SPA?” of the 100 subjects, only 26 agreed to pay a higher price to benefit from this 

extra endowment. The attention of the marketing team must be directed to them, who will become 

more demanding upon these services once they pay more for them, but also to consider that in most 

tourist complexes abroad the tourists benefit free of charge from these complementary services, and 

to look for loyalty methods to provide to local customers for these services, through different 

techniques. 
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The evaluation of the questionnaire will be performed by the marketing team; they will 

assess the consumers' answers concerning the tourist product proposed by the Unirea Hotel 

Complex; the purpose is to win new clients and the loyalty of the existing ones. The conclusions 

will be the basis for developing strategies for differentiating the products offered and 

communication strategies. 

 

 

Conclusions 

The constant satisfaction of customer requirements through an integrated strategy system is the 

result of the managerial team's performance management. The quality of the services provided by 

Unirea Hotel is carefully monitored. 

 

 

The success of a firm upon the tourism market is directly related to the extent to which the behavior 

of its actual and potential clients is known and taken into account in the substantiation of marketing 

strategies. 

 

The tourist market is in expansion and the tourists have become more demanding, are paying more 

attention to money, they are better informed and the unprecedented expansion of the Internet makes 

it possible to make comparisons for the criteria of select-quality-price services. From this 

standpoint, the Unirea hotel complex is competitive, compared to the tourist accommodations with 

the same classification both in Iasi and Moldova. 

 

 

Yes
[PERCENTAGE]

No
[PERCENTAGE]

If you want a SPA center, are you willing to pay a higher rate 

to benefit from it?
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The modern marketing designates not only making a good product, but also involves the setting of a 

fair price for it, which, even if it does not make it accessible to all the consumers, it must leave the 

impression that it deserves the money. 

 

 

Companies must communicate with both their current clients and their potential customers. 

 

  

The Unirea Hotel carries out both information and communication activities through its Internet 

site, the local and national media, through travel agencies and through the direct marketing: the 

communication of promotions through phone texts, Facebook, Booking.com, accounts and e-mails. 

The promotion actions aim at attracting new customers as well as maintaining and loyalty of the 

existing ones, as they address punctually to categories well identified by target customers. 

 

 

Experience is an attempt in spending leisure time in resorts or tourism locations. And this 

experience of each of us is continuing related to something concrete and permanently linked to our 

human personality. 

 

The identification of a high level of satisfaction amongst the consumers of the tourist products 

provided by Hotel Unirea is proof of ensuring the quality of tourist services. 

The making of opinion polls is a commonly used method for assessing customer satisfaction. 

 

 

The objectives that the Unirea Hotel has to achieve in its evolution are based upon the thorough 

research of the company's domestic and external environment. The loyalty strategies implemented 

have ensured that the expenses were covered and that a profitable activity for both the company and 

the client was achieved, ensuring satisfaction and motivating the client to return to this welcome 

tourism location. 
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25 pages), in english language. It is required to have an Abstract, Keywords, Introduction, 

Corpus of the paper and Conclusion and sugestions).  

 

Use premise indicators (as, since), conclusion indicator (so, therefore, hence, then consequently,  

accordinhly), linking words (more, better than,  furthermore, also, all the same, for all that, 

though,nevertheless so on). You can use words in latin   sic (lato sensu, stricto sensu, sui generis) 

Be original!  

 

Don’t deviate from the main issue! 

 

2. Title (Bold) text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text . text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text . You can use references in text for books. Popescu (2014)posited that 

text text text concerning theory of education (Popescu, 2014) text text text text text text text text 

text text text text text text text text text text text text text text text text as has been shown (Popescu 

& Ionescu, 2013) text text text text as Popescu and Gavrilescu (2012) demonstrated that text text 

text text text text text text text text text text text text text text text text text text text text text text text 
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text text text Popescu,  Ionescu, and Gavrilescu (2001) found text text text text text text text Bruja et 

al. (1991) found text text text text text text text text text text text text text text text. 

 

2.1 First subtitle (Bold) 

Text text text text text text text text text text text text text text text text text text text text text text 

text (National Institute of Education [NIE], 2013) text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text (Bachelard, 2010) – for books text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text  (Ionescu, 2013) for chapter/ 

section from books text text text text text text text text text text text text text text text text text text 

text text text text text text text  

 

2.2 Another title - Times Bew Roman 12,Bold  

Text text text text text text text text text You can use references in text for specific parts of a sources 

(Popescu & Ionescu, 2010, p.21) text text text text text text text text text text text text text text text 

text text text text Popescu (2010) overstated the case when he asserted that “The scientific analysis 

in the educational approach emphasizes a certain relationship between the social system and the 

process of learning itself “ (p. 22). text text text text text text text text text text text text text  text 

text text text text text text text text text text text text text text (text text text text text (text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text  text text text (Voloncea & Smith, 2014, pp. 33-34) for 

papers/ article from journals, revues text text text text text text text text text text text text text text 

text text text text text text  text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text 

 

3. Another Title - Times Bew Roman 12, Bold text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text 

text). text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text 

 

3.1 Another subtitle - Times Bew Roman 12, Bold text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text 
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3.2  Another subitle - Times Bew Roman 12, Bold text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text 

 

4. Conclusions and sugestions - Times New Roman 12, Bold  

Text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text text text text text text text text text text text text text text 

text text text text text text text text text text.  
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